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Author’s Opinion

My objective in producing Digital Transformation in Modern Business: An Executive
Guide was to give executives a concise, practical framework for handling the possibilities and
difficulties associated with digital transformation. Businesses must embrace digital transformation
to stay competitive in an era where technology is changing sectors at an unprecedented rate. This
book emphasizes that digital transformation involves more than just implementing new
technologies; it also entails integrating those technologies with company strategy, encouraging
creativity, and giving teams the flexibility they need to adjust. The secret to success is proactive
leadership, well-defined plans, and ongoing education.

In the end, companies that accept change, strategically use technology, and concentrate on
adding value for clients will prosper. Organizations that take the correct actions now will set the
standard for digital transformation in the future.

- Rakibul Hasan
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